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1,178 responses

City Centre Survey 2015
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Events and BID activities

Overview
Falling shopping use
Increase in spend
Increase in other use
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city centre

event
53%

VIP
member
17%

Recovering evening
use

Events and BID activity
are encouraging visits

Stimulating dwell time,
visits and spend

www.coventry.gov.uk/downloads/file/19306/2015_city_centre_survey_report



Christmas Survey 2015

Reason for visit

Peeeen

549 responses

62% of visitors where there to shop for gifts

Spend per visit .
Main centre
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13% have visited the
Q www.coventrycitycentre.co.uk

website (8% in 2014)

Christmas campaign awareness
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2010 shopping 38% Campaign impact Christmas
i 0,
Have been encouraged to visit the city centre as a result of gUIde (20%
seeing the Christmas advertising campaign and/or guide in 2014)
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more . o,
prevalent Online
Spend during Christmas for shopping
is almost double that of Christmas 22% Cw
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Increase in spend
Higher website visits
Lower guide awareness
Lower campaign awareness
Lower impact

Events awareness similar to
last year, but an increase in
Christmas market visits
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compared to
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years

Very poor/
poor




2015 Coventry City Centre Performance Evening Footfall COVENTRY
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City Centre Footfall 1.5% up for the t 15.3% up Erhancing your city cent
for the year Mostly due to an increase in

last 6 months

t 0.7% up compared to 0.9% footfall in Upper Precinct (new
i factor)
for the year down nationall ' restaurant
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2014 2015 Christmas Week 52
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Car parks
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Car parking
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oup person) and ASB, but an 1% 12% change Car parking fuelled by on-
increase in shoplifting and
UserS 1 71% up Violent crime Note: More failed inspections may be due to a new Str.EEt use
inspector and the subjective nature of inspections Crime down
Page views t 61% up . . 2015 Mixed retail voids
CACI retail ranking 47th

Website usage up
Higher CACI retail rank

www.coventry.gov.uk/info/9/local_information_and_statistics/1840/city_centre_data



